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50% increase in 
donations as a 
result of complete 
branding refresh.

ENGAGING THOUGHTS.
A COURTNEY & CO.

CASE STUDY.

Results Courtney & Co. recently ‘re-
vised’ their logo and recreated their 
entire brand. Why? Because it was 
time. After twelve successful years, 
hours of subway soul searching and 
months of evaluation, we discovered 
we needed to finesse our message and 
brighten our image. 

Life of a Brand Courtney & Co. re-
cently ‘revised’ their logo and recre-
ated their entire brand. Why? Because 
it was time. After twelve successful 
years, hours of subway soul searching 
and months of evaluation, we discov-
ered we needed to finesse our mes-
sage and brighten our image. 
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Would you like
to see how we
help our clients?



Classroom, Inc. is a non-profit organization dedicated to improving reading 
and math skills for middle and high school students by developing engaging 
programs and training and supporting teachers to use these programs. Its goal 
is to help ensure that whatever social and economic obstacles young people 
face, they all have a chance to succeed.

Overview

J  Engagement Factors 

Look for examples of how important brand 

elements that we call “engagement factors” are 

applied to our case study in this document. 
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Challenges

1 /
Communicating the end result of 
Classroom, Inc. programs which is 
hopeful and empowered children

3 /
Distinguishing the donor 
communications from the  
sales communications

2 
Being a non-profit organization;  
they wanted to get the most they 
could out of their small budget 

4 /
Simplify communications for  
ease of use

Classroom, Inc. was facing two main challenges. One, competition from  
for-profit companies who create similar tools is strong. Two, the number of 
non-profit companies competing for donor dollars has dramatically increased 
in recent years. They needed more professional looking communications 
materials to compete and reflect their innovative products and proven success 
improving children’s education. 

Identity Development

Sub-Branding

Brochures

Annual Reports

Direct Mail

Advertising

Website

Environmental Signage

Events Invitations

*Donor Communications

*We separated the materials that target the donor 
community from sales targets to keep the  

messaging separate and clear.

Solutions

Courtney & Company and Classroom, Inc. worked together to develop a 
strong and easily recognizable brand identity for the company. It included a 
new logo, color palette and design guidelines that would communicate the 

mission and core values, and be more appealing to those working closely with 
students including teachers and school administrators. In addition, we placed 

children in the forefront of the communications, including real aspirations 
of New York City public school children. Some keywords reflected in our 

approach included youth, action, hope and vitality.
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50% increase in donations as a result of complete  
branding refresh with Courtney & Co.

Donation amounts from individual donors  
increased by 30%.

“I am delighted that Courtney’s new image has helped  
us connect in a meaningful way with so many of our 
donors and users. Our feedback and fund raising  
results have been fantastic.” 
–Stephen Perepeluk, President, Classroom, Inc.

American Graphic Design Award 2006 for Identity which 
includes logo, stationery package and brochure.

We’ve helped our client achieve many goals and results, but it doesn’t end 
here. Our work for Classroom, Inc. spans from the sign in their reception area 
to the mouse pads their teachers use. For more information on the latest 
developments, please call us at 212.594.1748 or visit courtneyco.com.  

Results
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Before After



















If you’d like to set up a meeting to discuss how we can help your 
business grow, call Mark Courtney at 212 .594.1748, ext. 14. For 
more information, visit courtneyco.com

350 Seventh Avenue, Floor 17, NYC 10001  Call us 212 .594 .1748  courtneyco.com
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